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POSTER ART
A SELECTIVE EXHIBITION AT LA SALLE COLLEGE GALLERY
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We would like to thank the many friends of La Salle 
who help to make this Gallery such a rich experience for 
all who see it. Some of these friends help us by urging 
others to view the collection, some help by giving 
paintings or furnishings and the like, and some help by 
lending from their personal collections so that all may 
enjoy these works. Mr. and Mrs. Meyer P. Potamkin who 
are lending us the posters for this exhibition have 
helped us in many ways in the past. They continue to 
make all of us the richer for their wise selection and 
warm generosity.
POSTER ART
The Poster is the most direct and basic form of art. 
Complexities of form or subtle nuances of color have no 
part in the instant message that a poster must convey.
The artist has to know his audience so that the shapes 
he creates and the objects he represents receive instant 
recognition. Often the artist will take short-cuts—  
that is, liberities— with the forms he uses to eliminate 
unnecessary distractions or anything that would inhibit 
recognition of his intention. Thus in Savignac’s poster 
for Le Figaro, the newsboy is intentionally made to 
appear flat. His features are too abstract, too much like 
a caricature, for us to center upon him as an individual 
as we would with even the poorest portrait. With this 
"clue" we realize almost through the subconscious that we 
cannot look only to him to "solve" the meaning of this 
poster. The stack of papers also is abstract and so 
similar in form to the newsboy that in an instant both are 
fused and we know that Le Figaro is the name of a 
particular newspaper.
In a similar manner, "Repeat Numbers Clearly" or 
"Provinor" give instruction or advertize so directly 
that it is difficult to analyze the process by which 
their messages were communicated. With Leonard Baskin1s 
"Stop" or "Atomkreig Nein" by the Swiss artist Hans Erni, 
communication is swift, but the associations and 
ramifications so deeply felt or of so profound a nature 
that our mood is sobered and our thoughts are in an 
instant riveted upon the awful realities of this life.
What a gulf separates "City Men and Country Men/Punch for 
the Fun of It" from one of these. How banal and contrived 
the Punch ad seems and how pale the colors. The former 
two seem to surge with the colors we associate with death 
and destruction despite the fact that only black ink has 
been used. The most effective posters demonstrate economy 
of means.
Modern technology has developed an aid for the 
artist so that his colors are readily available and he 
is not required to spend long hours grinding his own 
pigment. This has proved to be a mixed blessing, for 
industrial paint is sometimes very harsh and unlovely.
To the advertiser, garish color is one of a variety of 
attention-getters to be used in his trade. To the less 
than top rank artist, garish color may be used to cover 
a deficiency. The example of the Tate Gallery poster 
merits study. Would this poster be as effective if it 
did not use the so-called Day Glo colors? After an 
examination of the colors used for posters, one sees 
that the more effective ones, the more memorable ones, 
are the ones which use a few bold colors and a few bold 
designs. Simplicity and directness are more effective 
means of communication than complexity and the indirect 
approach. Too much of one color reduces the impact of 
the poster. The three posters in shades of yellow on 
the south wall with the poster by the Swiss artist 
Hans Erni from Luzern in the middle demonstrate this.
Too many colors and too complex and subtle a design 
render Roberto's Country Festival too confusing for 
the casual observer. On a huge billboard or side of a 
building, its impact would have been very great.
The elements mentioned here, matters of form, of 
line, and of color, play the major part in the creation 
of an effective poster. The posters assembled here make 
such a study easy for us, and this is very important.
For these are the very elements which help in making 
effective paintings of the so-called Fine Art variety. 
Frequently we need to be reminded of these basic 
technical matters for the fuller enjoyment and apprecia­
tion of those objects which provide personal enrichment.
THE POSTERS, in clockwise order, from the door.
Title or Description Artist Nationality
"Clown" Shahn U.S.A.
Country Festival Robert'S
Classical and Comtemporary 
Japan
Hopkins Center, Dartmouth
U.S.A.
Le Figaro Savignac French
"Repeat Numbers Clearly" Eckersley English
"Provinor" Herbert Leupin French
Graham Sutherland at the 
Tate Gallery
English
"Atomkreig Nein" Hans Erni Swiss
"Stop" Baskin '70 U.S.A.
"23rd Ceramic National 
Everson Museum of Art"
S. Moz U.S.A.
"40 Jahre Konsumverein 
Luzern 1890-1930"
Hans Erni Swiss
"City Men and Country Men 
Punch for the Fun of It"
Henrion English
"1001 National" Bijorn Winblad Danish
